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Abstract

The use of modern marketing tools, such as neuromarketing, has expanded in
recent research, and by considering the numerous investments in the use of these
tools in the political elections of developed countries, this tool can play an
important role in recognizing and examining voters' preferences. In addition,
according to many investigations, considering thinking style of individuals can
be the reliable predictor of individual’s decisions and behaviors. In this study, by
using eye-tracking tool, researchers aimed to assess the impact of thinking style
on visual attention of voters during observation of political advertisements
published on social networks. Based on previous researches, thinking style has
had great influence on visual attention of individuals. The result show that
intuitive thinking style leads in paying more visual attention to the pictures in
comparison with the texts as well as paying more visual attention to candidate
pictures as opposed to conceptual pictures. Meanwhile, rational thinking style
leads in paying more visual attention to texts in comparison with pictures as well
as paying more visual attention to the conceptual pictures than the candidate
pictures (F>3.5, 0.01<p-value<0.05).
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3. Rational



53580 M a5 Ole S 0 S0 ) oy 2l G
Slaasld e 5o 0dd e Sladd 4 a5 b lal 8 Ol
S sl 0oy s crl 53 (Gl 4 55 Olss 3l 5 gepie .ol olazr]
s Tl wlads sl 5 T3l Oley ds Feus Slads sl
Sl mSe 5 Lol la o Se diapin doa S Jold) ks a3, 50
s 0 S 0358 6 gy Jioty sy 0l G500 Ol & el € n pgie
Sl as cnl 85w Y Ll sl DS sdalie o (gl ax 5
LU U s e lads dl g bl ey s 5l elid b ke
Lot L=t S eslinal diles ddom b1l Sl eslinal b dilisen 55 1 355
DS ey 45 S g ol LS5 AT Lo 53 e
55 b S 4 o (55 g0 Sl Ol e (a0l Slasaas

G gyl Sl )

T smas Sbylik N
GrS e (S350 Jlinas oo ol 55 S o feate on 0 ) SLS1L

1. Visual attention

2. Time to first fixation
3. Fixation count

4. Visit duration

5. Visit count

6. Conceptual pictures
7. Neuromarketing



)

5P S (Vlasceanu, 2014) (et L VS bl gl Olslane 5 0L xie
«S 2Ll e sl gl e la Ol s |y nae 2LOBL )l o Sl
5 bolid e e s Cnledd by Ol ol 4 o 5 ST ol
Sl 2LS lidl gl ) el S ae (6 5re SlapslSe 2 S0
< ,Le 4 (Gazzaniga, Ivri, & Mangun, 2008) LS o b =e ¢ 555 g0 Oloslu
Lok ie b Olesline S1osl y wlosl sla STy ae Lo s
(Karmarkar, 2011) &S » oLl 2Lyl S e 5 b

S8 OLLLLL an ol ae 5o Jse o1l Dszer e 2LLIL
Lol s sla STy 5 0Ly 5 dedsa b Gl Olids 53 b S s
e Sl (S 6ol Bl Ol g sgb g Ll (pl 53 S S5l
osliul Lacs 15 ol Slagls 5 bajled dacS )b a4 QS G e 1S
LS e

! 3

i b0y -)1-1

e 3 el ot Ol 4 o oS (Glaladl ailone AT ol (i U3
o Sl dlad (5 Sl aul b ¢ Seslu 0L 4 Sl ol IS b
S S b e e et Ol ol Sl eslizad b dT bl
Sl b plUS (555 s Lad ol 5S 103 oS S asite (ol 3B oSz
Laardls ol S 0 S o K05 b w glabals 5l e o Ol 4 L
SV 5 K ol 5 STl S a3 w5 Olee (Soled 50 Ll e
vy ,@) LS jasiaely gald

1. Eye Tracking
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4. Rationality
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